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S	 Sometimes	lives	are	changed	in	the	most	sig-
nificant ways by the smallest details. For Tom Hill-
mann,	 1983	 drama	 major	 and	 telecommunications	
minor, the launch of a significant career began with 
an unexpected line and a borrowed jean jacket.
 Today Hillmann has taken the screen of mil-
lions of televisions across the country, appearing 
on shows including “CSI,” “CSI: Miami,” “Army 
Wives,” “One Tree Hill,” “Burn Notice,” “America’s 
Most Wanted” and “Arrest & Trial.” He has acted 
alongside some of Hollywood’s most famous and 
appeared in feature films including “Recount,” “Ace 
Ventura 3,” “Out of Time,” “Bad Boys II” and “The 
Outsiders.” Hillmann has also been involved in the 
Los Angeles Theatre, where he won a Los Angeles 
Critics Circle Award. Hillmann’s most recent film, 
“Battle: Los Angeles,” released this year. However, 
Hillmann’s beginnings weren’t quite as grand as the 
red carpet.
  Although Hillmann knew he wanted to pur-
sue acting, he was not sure of how it would material-
ize until he came to Oral Roberts University. Drawn 
to the university after visiting for a college weekend, 
Hillmann considered ORU an incubator for the cre-
ativity simmering inside of him.
 “It seemed there was a limitless potential in 
the minds of the people there as to what I could do 
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serving the industry
With a desire to help writers tell good 
stories, Tom Hillmann uses his career 
to be a living example of Christ. Hill-
mann knew his professional career 
would flourish with God’s guidance. 
“I feel led to do what I’m doing, and 
I feel God opens doors,” Hillmann 
said.  photo/michael barrett/CBS 
 
cover photo/michael helms

tom hillmann, 
it started with one line



“let’s take it outside”



 Despite his success, Hill-
mann humbly asserts it isn’t about 
him—an	 almost	 unheard	 of	 con-
tention in show business. He holds 
fast to his spiritual belief that first 
and foremost, he acts to serve.
 “If my spiritual gifts are 
in service, that means I serve the 
writer,” Hillmann said. “I serve the 
director. I am there to help them 
tell their story. It isn’t about me. 
My mission as an artist is to help 
good writers tell good stories.”
 Hillmann acknowledges 
ORU’s profound influence on both 
his career and his spiritual life. It 
was during his time as a student he 
not only refined his acting skills 
but learned the importance of set-
ting	 aside	 time	 for	 God—even	 in	
the busiest times. One semester 
Hillmann changed his priorities af-
ter he heard God say just one line, 
“I miss you.” This small voice 
caused	 him	 to	 react	 and	 purpose-
fully pursue quiet time with God 
during	 noon	 communion	 held	 in	
Christ’s Chapel. As a result of his 
experience, Hillmann still stays 
aware of his time to be sure God 
isn’t missing him.
 “It changed everything,” 
Hillmann said. “It was like time 

“I only exist as an artist to 
help tell the writer’s story.”

- tom hillmann
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or become,” Hillmann said. “I didn’t think pursuing acting was feasible, 
and it wasn’t until I came to ORU my heart started moving in that direc-
tion. It wasn’t until I got to ORU that that dream and vision began to 
come in focus.”
 While studying at ORU, Hillmann received a call from his Tul-
sa agent saying Italian film director Francis Ford Coppola was in town 
shooting a movie based on the coming-of-age novel “The Outsiders.” 
Hillmann had never read the book but did not hesitate to buy it and stay 
up all night to finish it. Hillmann performed a monologue from the work 
of fiction, attempting to pursue something bigger than the average au-
ditioner. He was cast as an extra and prepared for the big rumble scene. 

Hillmann recalled the voice 
of  Coppola during takes.
 “You would hear his voice 
over the loud speaker like 
God,” Hillmann said. “And 
then we heard ‘I want that 
greaser [referring to Hill-
mann] to say a line. I want 
him to say something.”
 With that, Hillmann’s first 
line, “Let’s take it outside,” 
promoted	him	 from	an	extra	
to an actor. One line he spoke, 
while wearing a jean jacket 
he borrowed from drama, 
theatre and film faculty and 
communication	 arts	 depart-

ment chair Dr. Ray Lewandowski made him eligible to join the Screen 
Actors Guild.
 “I think it was the day before, and they had sent me what their 
requirements were,” Hillmann said. “They said I needed a jean jacket, so 
I asked Dr. Lew if I could borrow his, and he gladly offered it to me.”
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While enjoying downtime on the set of “One Tree Hill,” Tom 
Hillmann gets to know series director Clark Mathis and se-
ries star Chad Michael Murray. Hillmann plays Lon, a pub-
lishing executive from New York. photo courtesy tom hillmann 



opened up. It was something spiri-
tual that happened when I carved 
out that time to be alone with Him. 
He creates time that wasn’t there 
before when you make time for 
him. I am so grateful for that time I 
had at ORU.”
 Hillmann considers the role 
of the Christian actor today to be a 
living illustration. He contends it is 
not	much	different	than	the	role	of	
a Christian mail carrier or a Chris-
tian coffee shop employee—each 
strives to perform their best every 
minute of the day possible.
 “I get more attention than 
the mail carrier, but the way we ap-
proach our jobs should be exactly 
the same,” Hillmann said.
 After graduation, Hill-
mann’s  spiritual journey led him 
to a Christian theatre company in 
Los Angeles called Actors Co-op. 
Hillmann performed for the love 
of the craft and acted in plays in-
cluding “Into the Woods,” “Guys 
and Dolls,” “A Christmas Carol” 
and “The Traveling Lady.” Al-
though the pay at the Co-op wasn’t 
significant, Hillmann kept per-
forming. It was during one of his 
performances	 as	 a	 maniacal	 head	
waiter in “She Loves Me” where 
Hillmann was paid only  $14 a 
night	and	appeared	on	stage	for	ten	
minutes that he won the Los Ange-
les Drama Critics Circle Award.
 “I had a show-stopping 
number right in the middle of 
the play that was like the perfect 
storm,” Hillmann said.

5

 Hillmann met his wife in Los Angeles, and they decided to move 
to Florida to raise their children around his family. While Hillmann was 
uncertain of the impact this would have on his career, he quickly found 
his career was not coming to an 
end.
  “It’s like the business fol-
lowed me to Florida,” Hillmann 
said. “In my little mind, I always 
thought if you were going to pursue 
it you had to move [to Los Angeles], 
but God is faithful.”
 Emmy nominated casting 
director Lori Wyman considers Hill-
mann the consummate professional. 
She has cast him in “CSI: Miami,” 
“Recount” and “Burn Notice.”  
Wyman knows when she auditions 
him, his chances of getting booked 
are high.
 “As a casting director, he is 
a joy to audition because of the fact 
that he is always prepared,” Wyman 
said. “He is everything that an ac-
tor needs to be. There is a handful 
of those in the state that I know if 
I bring them in, they are going to 
make me look good. And he is one of them. He takes his career very 
seriously. He knows that it’s a business.”
  Today, Hillmann owns and operates Tom Hillmann Media De-
sign, a company that creates 60-second demo reels and websites for up-
coming actors. Between acting jobs he pursues design and finds joy in 
spending time with his family, the first place he feels called by God. His 
professional goals for the future are to simply continue helping good 
writers tell good stories. Looking back, Hillmann sees evidence of God’s 
work in his life in so many aspects both big and small.
 “He works on the minute details as well as the huge details,” 
Hillmann said.
 For Hillmann, God’s minute details came one line at a time—
right on time. 	story/becki hardy
*To learn more about Tom Hillmann, connect via his Facebook page from his web-
site: www.TomHillmann.com.
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Tom Hillmann  acts with legendary Bruce Camp-
bell in the series “Burn Notice.” Hillmann plays 
recurring character Lieutenant Briggs. photo cour-
tesy tom hillmann



ready on the set
With a strong sense of 
purpose, Alyssa Shull 
prepares to host anoth-
er episode of “Skunks.” 
Shull designed the tv 
show to engage an au-
dience who   wouldn’t 
normally be attracted to 
Christian programming. 
“This next generation is 
looking for real honest 
answers to the problems 
they are facing, and 
Skunks TV is an avenue 
to reach youth on a na-
tional level,” Shull said. 
photo/chris putman
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from the world will that turn on? Our heart is to get people who don’t 
watch Christian stuff to watch.” 
 Shull also operates Shull Ministries International. Shull Minis-
tries International takes the Gospel to the nations. The current focus is 
on Latin America, but the long-term goal is to reach both Asia and Lat-
in America. She has traveled to Mexico, Panama, Ecuador, Colombia, 
Dominican Republic and India. Shull has been quickly moving through 
open doors since graduation. In 2007 Shull International Ministries start-
ed with just a $100 donation. 
 “God swung the doors open, and [I have been] running to catch 
up ever since,” Shull said. 
 The Pink Lid idea, a purity conference for teenage girls, mate-
rialized with help from Shull’s sister who had a girls’ weekend with a 
youth group. 
 “It’s almost like they need to flush their mind of what the world 
is trying to tell them,” Shull said. 
 During the conference teenage girls are taught all about beauty 
and purity. The Pink Lid ministry delivers jewelry to the wives of the 
pastors at the pastors’ conference produced by Shull Ministries Interna-
tional. 
 And all this resulted from a last minute enrollment phone call. 
 Bishop Randell Drake with New Horizons Ministries of the In-
ternational Pentecostal Holiness Church has helped Shull with public 
relations for her ministries. 
 New Horizons Ministries produces a publication called “The 
Viewpoint.” Drake has featured Shull and her different ministries. Drake 
appreciates the heart of Shull. 
 “Alyssa is real,” Drake said. “With Alyssa what you see is what 
you get. She is the same. She doesn’t try to impress you. Spiritually she 
is on target. It’s an honor to be her bishop.” 
 Shull’s future turned on a quick decision to place a call that she 
made one week before classes started her freshman year. Her future now 
depends on God. 
 “My vision is huge,” Shull said.  “I am in the middle of fulfilling 
my destiny.” 	story/emilie southern

answering the call
alyssa shull steps into her destiny with one phone call

F For Alyssa Saputo Shull, 
coming to Oral Roberts University 
was not always her dream.  Shull 
had	 a	 full	 ride	 at	 another	 univer-
sity and was anxious to attend. 
One week before classes started, 
she began to experience doubts. 
At the last minute, she contacted 
ORU and changed her future in 
one phone call. 
  This 2008 graduate knew 
she would be called to the ministry 
but did not know it would unfold 
through	 her	 multimedia	 produc-
tion degree. She now reaches the 
world  through media, outreaches 
and church services.
 Shull has one ministry with 
three different aspects.  The first is 
“Skunks TV,” a television show she 
hosts with her husband Matt Shull 
for youth airing on Saturday nights 
on KGEB in Tulsa and nation-
wide on DirecTV. Some famous 
guests who have appeared on the 
show include bands RED, Point of 
Grace, Jars of Clay, Leeland and 
Brian “Head” Welch; and speaker 
and author Lisa Bevere and pastor 
Joel Stockstill. 
            “The point with the show’s 
unusual name is we want people to 
be like, ‘What’s that?’” Shull said 
with excitement. “We didn’t want 
a name  like ‘Jesus Freaks.’ Who 
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charting creative territory
johnie hampton pioneers a new field

 Today Hampton Creative 
has won over 40 Addys, nationally 
recognized awards for advertising, 
and services a variety of clients 
from	 missions	 organizations	 and	
churches to city banks and doc-
tors. Although Hampton Creative 
is not technically a Christian ad-
vertising agency, they pursue the 
production of the highest quality 
work, on time, for exactly what 
contracts agreed upon. Hampton 
says this gives them a platform 
from which to share their faith.
 “I consider the world of 
advertising to be a huge mission 
field,” Hampton said. “They have 
a lot to say, but they don’t have the 
message.”
 Just as heart-led Hampton 
served faithfully just out of school 
despite	 his	 desire	 for	 something	
that didn’t yet exist, heart contin-
ues to drive his company.
 “We connect with [clients] 
at the heart level,” Hampton said.
 Senior Project Manager at 
BBS and Associates in Akron, OH, 
David Workman sees evidence of 
the heart Hampton puts into his 
projects, that Hampton is not just 
interested in the business relation-
ship but in the client as a person 
as well. Workman uses Hampton 
Creative to design artwork for 
the company’s clients and is im-
pressed with the entire team.

“I don’t think you ever reach 
your destiny. I think you’re 
always pushing forward.” 

- Johnie Hampton

 Most students graduate with some certainty about what field they 
will pursue, but for 1991 business administration major and graphic de-
sign minor Johnie Hampton, the field he would pursue did not even yet 
exist.
 Now president of Hampton Creative in Tulsa, Hampton man-
ages a team of six staff who operate the full-service advertising agency 
that includes marketing strategy, web design, graphic design and media 
and print buying. Hampton Creative services an average of 300 clients 
per year and produces 1,000 creative projects annually. Hampton distin-
guishes his agency as being different with one element: heart. Hampton 
believes when one leads with heart, people follow.
    Prior to the launch of Hampton Creative and the full-service 

advertising industry, Hampton ac-
knowledges his education at Oral Rob-
erts University helped prepare him for 
what would ultimately be charting cre-
ative territories. He credits the univer-
sity for teaching him to hear the voice 
of God—a task that is essential for any 

person running a business in a changing economy.
 What does a new graduate with a desire for a creative field that 
has not developed yet do? He does exactly what God puts in front of 
him. Hampton began interning for Tom Newman and Impact Produc-
tions. He helped coordinate logistics for their tour of the production “A 
Toymaker’s Dream,” a Christian allegorical drama of a toymaker and his 
son. Hampton notes this was one of the first steps in charting his creative 
territory. 
 “I wasn’t offered some large salary and some big position when I 
got out,” Hampton said. “I just went and served. There is biblical back-
ing to say that when you are faithful with that which is another man’s, 
God gives you your own.”
 Under Impact Productions and Tom Newman, Hampton refined 
his creative skills, teaching himself about graphic design. When Impact 
Productions shut down their advertising department, the clients were 
handed over to Hampton who then started Hampton Creative in 2001.
 “I wasn’t really planning on having my own thing,” Hampton 
said. “But I had it given to me.”



 “It’s a great group of people,” Workman said. “Johnie has done an awesome job assembling a talented and personal 
team. They know what they are doing in terms of design, and they are just a stand-up organization. I’d recommend them to any-
body.”
 One of Hampton’s goals for the agency is to become an agency of 
influence as they continue to progress within the advertising industry. 
Hampton hopes to see the agency take on larger accounts so they 
can speak into businesses on a national level.
 “When you are connected to the greatest creator of all, 
you produce work that even those who don’t know Him 
have	
to acknowledge,” Hampton said humbly, easing back in a 
leather office chair, smiling as he recalled a memory. 
 Charting creative territory is no easy task. Hamp-
ton remembers the most difficult aspect of his progression 
as finding a passion in his daily activities despite his desire 
for more. He acknowledges even though at times it seemed 
chaotic, God was still at work. 
 “God is much more involved in what you are doing 
than maybe even you think He is,” Hampton said. “You do 
what you do because it’s in your heart to do it and because 
God has extended it to you to do.”
 Looking back, Hampton considers his road to the 
agency as a joy in the journey. God prepared him for his posi-
tion today through service and fulfilled the desire in him for 
that creative piece that hadn’t yet been fully developed. As the 
agency grew, heart remained the sustaining factor. Hampton 
held fast to the desire God grafted into him for creativity.
 “I was planning my course for something that hadn’t 
existed yet,” Hampton said. “I think the story of my life 
is the steps of the righteous are ordered. And I took 
another step. God led me to what I was going 
to do, but it was one step at a time.”  
story/becki hardy

illuminating with heart
Paving the way in the field of adver-
tising, Johnie Hampton considers 
the products of Hampton Creative 
to be a platform for shining a light 
in a dark industry. Hampton real-
ized that heart helps his work ra-
diate and sets his firm apart. “We 
don’t push our faith on anyone. We 
live it,” Hampton said.  photo/amber 
kilgore
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planting seeds overseas
Bethany Hejtmanek uses her talents 
to help show the love of Christ through 
medical aid in places of need. Because 
of the detail involved in her work, Hejt-
manek considered her organizational 
role as an investment in physical and 
spiritual ministry that takes place on the 
trips. “I planted my seeds, because 
they’re going to be able to go places 
that I’ll never be able to,” Hejtmanek 
said.photo/terry atwood
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in his image
bethany hejtmanek serves from the heart  

A
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Image International Medical Missions John McVay said. “Every day her 
professionalism and heart for others is the fragrance of Christ to many. 
And her education at ORU shaped her into a godly woman who un-
derstands how to effectively communicate our ministry through medi-
cine.”
 Hejtmanek’s heart corresponds to the heart of In His Image.
 “One thing that I love is I feel like my heart and their heart is in 
the same place,” Hejtmanek said. “It’s more than a Band-Aid, and it’s 
more than medication; it’s the fact that we want to see people come to 
Christ.”
	 While	helping	to	recruit	medical	students	and	coordinating	the	
credentials of 30 doctors, Hejtmanek also assists with preparing supply 
packages for doctors going overseas on disaster relief trips. It is her fore-
thought and preparedness that assists the doctors when they are overseas 
ministering.
 “When the earthquake happened in Haiti, we sent four teams [of 
doctors and interns] in a matter of four weeks or so over to Haiti,” He-
jtmanek said. “It’s all the stuff that happens on the ground, and it’s all 
about flexibility because you never know what’s going to happen when 
you get there. [Preparing the doctors for] every trip is so different…. It 
can be anything from medications… to batteries, to headlamps because 
they’re doing surgeries in buildings with no electricity.”
 Hejtmanek also creates the videos on the In His Image website to 
draw attention to the family practitioner program.
 “A lot of the reason that people come to visit our program is based 
off the videos they’ve seen, because the videos really help translate the 
heart of our program,” Hejtmanek said. “To have that [responsibility] on 
your shoulders, to know that people decide whether or not they’re going 
to come interview [for] the program based off of a video, there’s stress 
with that. I’ve prayed so much over this video.”
 Hejtmanek’s heart for serving makes her a valuable member of 
the In His Image staff. She takes on as many tasks as needed, and she is 
still able to find the rewards that come with her hard work.
 “For me, it’s the thought that, in my own small way, wherev-
er these doctors go, I have a part in their ministry,” Hejtmanek said. 
“Whether it be overseas or whether it be rural or urban or inner-city, they 
all leave here with their own sort of ministry. I just like to think that I 
helped in some small way.” 	story/amanda bowman	

 A mother in India pleads 
to	 God	 as	 she	 tries	 to	 soothe	 her	
inconsolable child who has a 
rampant fever and is continually 
vomiting due to malaria. A father 
in Uganda curses in the night be-
cause	 he	 cannot	 support	 his	 fam-
ily as dengue fever takes control of 
his life. These people desperately 
need to know God’s love and heal-
ing powers. But how?
	 Enter	 the	 caring	 people	 at	
In His Image. Their mission is to 
improve health and bring hope by 
training physicians who provide 
holistic	health	care	to	the	people	of	
Tulsa and around the world. 
 In His Image’s Recruitment 
and Rotation Coordinator Bethany 
Hejtmanek Pepin graduated ORU 
2008, majoring in public rela-
tions/advertising. During her time 
at ORU, she realized her heart for 
serving others wasn’t being satis-
fied with her original major. 
 “I actually started in broad-
cast, and I spent almost two years in 
broadcast journalism,” Hejtmanek 
said. “I then realized that I loved 
people too much. [In] broadcast, I 
just wasn’t seeing very much inter-
action with people.”
 Hejtmanek shows her love  
for people and her job with unbri-
dled enthusiasm. Hejtmanek’s pas-
sion is evident to those near her.   
 “We thank God for Betha-
ny Pepin,” Chief of Staff of In His



campus renovations
Renovations totaling $10 mil-
lion updated the campus in 2010. 
Wi-fi installed in all dormitories 
now keeps students connected 
campus wide, and students in 
Claudius Roberts dormitory 
sleep soundly on new beds and 
mattresses. Fred Creek land-

scaping flows through the campus in a refreshing new direc-
tion while a new sound system rings out in Christ’s Chapel. 
A new sixth floor mini museum chronicles the history of 
the university’s birth, development and growth. Billy Joe 
Daugherty Circle welcomes visitors with new lights, flag-
poles and flags.	  story/becki hardy

armand hammer alumni 
student union building
During homecoming week, 
excitement	spread	 throughout	
the campus as President 
Rutland announced plans to 
build the long-awaited student 

center. The Armand Hammer Student Union will break 
ground in the fall thanks to the combined gifts of over $8 
million from the Armand Hammer Foundation and the 
Cardone Foundation. A fundraising campaign to enhance 
the sophistication of the building is underway. To donate 
toward the $2 million campaign, visit www.oru.edu/give 
and designate the gift to the Armand Hammer Alumni 
Student Union Building. 	story/becki hardy

S
no starving artist
stu branston yields to master’s hand
 Stu Branston was not always an artist. During the first 
quarter of his junior year in college, Branston was trying to 
discover what he was called to do. One day in desperation, he 
went out into his backyard and threw up his hands, crying out, 
“God, what  do you want me to do with these hands?” The next 
day he met with a career counselor who advised him into an art 
class.
 “I was familiar with the art school, but I didn’t know 
anything about art,” Branston said. “I might as well have been 
in Paris, France.”
 But there was a gift waiting to be revealed. Quickly, 
Branston fell in love with welding. He began to work on 
spherical sculpture designs. Branston won a commission to 
build a 20-foot sculpture for Bellevue College outside of Seattle, 
and later his work was accepted into the Foster White Gallery, 
a prestigious gallery in the Seattle area.  After creating several 
pieces that were easily sold or displayed, Branston’s creativity 
began to dry up. He began seeking God’s guiding hand for the 
next season of his life. His wife suggested he try teaching, and 
with that, life took an unexpected turn. Branston began teaching 
at Seattle Pacific University; eight years later, he was hired at 
ORU. 
 Under his direction, students began to enter the art 
department using new equipment and learning new techniques 
to help them find their destiny.
 Branston began transforming the old ORU dental 
school labs into state-of-the-art art studios. He soon developed 
bronzing, ceramics, woodworking, welding, drawing, painting 
and print making studios. 
 “God has called me to make paths for people,” Branston 
said. “I found myself giving 80 percent of myself to my students 
and the other 20 percent to art.”
 Branston enjoys challenging his students to think laterally 
and how they too can use their hands for the Kingdom.  
 “He forced you to think about how your art affects you 
and how your art can be used by Christ to affect the world,” 
ORU alumnus Shawn Adair said. “Because of his ability to 
reach out to his students, I became an art major.” 

 oracle goes online
This fall the university’s campus 
newspaper, the Oracle, released 
its online edition. Stories featured 
in print can now be viewed on the 
Internet as well as features such 
as videos, breaking news and live 
broadcasts of on-campus press 

events. The Oracle online was completed thanks to the help 
of two communication alumni. Cameron Strang, class of 
1998, publisher of Relevant Magazine in Orlando, Fla., and 
JP Jones, class of 2006, owner of Collipsis, a web devel-
opment and services company in Broken Arrow, dedicated 
time to working with editors to make www.oruoracle.com a 
reality.   	story/becki hardy
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setting the stage
The university theatre depart-
ment presented the play “En-
emy of the People” written by 
Henrik Ibsen and directed by 
assistant	 professor	 of	 theatre	
Christopher Martin. The play 
explored	the	effect	fear	has	on	
decision making, especially 

when money and political power are involved. The depart-
ment also presented the musical “Lucky Stiff.” Written by 
Ahrens and Flaherty and directed by Chris Crawford with 
musical direction by Richard Sutliff, the musical featured 
refreshing humor as a greek chorus advised the audience of 
the plot twists. 	story/becki hardy

 After 25 years of teaching at ORU, Branston has decided 
to retire and devote more time to art and his inventions. Branston 
believes God promotes as opposed to demotes and sees his 
retirement as a promotion. Branston will continue to lift up his 
hands and surrender to the ultimate creator.
 “I want to create a new beginning, a new life after 
retirement,” Branston said.  story/ally powell

A favorite in the art department, Stu  Branston shows his students the 
art of surrendering the work of their hands to God. Branston teaches 
with both experience and a passion for studio art. photo/courtesy ORU 
photography
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“face to face”
In January, ORU launched a new TV 
program called “Face to Face.”  In each 
30-minute episode, President Mark 
Rutland interviews prominent leaders 
from a variety of industries including 
ministry, music and writing. He asks 
about their lives, their positions and 
their	thoughts	on	leadership,	faith	and	
culture. Guests have included Stephen 
Mansfield, Tim Harris and David Bar-
ton. The program broadcasts on Gold-
en Eagle Broadcasting KGEB Tulsa 53 

and DirecTV Channel 363 Thursdays at 6 p.m. and Sundays 
at 1 p.m. Central Time. 	story/becki hardy

nate stahlke, joshua appling, 
“enemy of the people” 
photo/ORU photography

dr. mark rutland, 
guest david barton
photo/mark moore
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 One indication of the good health of the organization is enrollment. Numbers 
were up for the second year in a row with enrollment standing at 3,212. 
 The campus icon, the Prayer Tower, received long-awaited attention with the 
observation deck experiencing an overhaul, and the grounds and creek are now spec-
tacular.  Classrooms are coming into the technology age as they are fitted with Smart 
Boards, DVD players and the Internet projecting to LCD projector systems. 
 Not only has the Oracle, the campus newspaper, improved in content and 
design under the direction of professional in residence Kevin Armstrong but now has 
launched online at  www.oruoracle.com.  Also, KORU, the campus radio station, is 
scheduled to stream live in fall 2011.
 The theater area presented “Crimes of the Heart,” our second show performed 
at Tulsa Performing Arts Center. The cast and the director, Courtneay Sanders,  was 
privileged to meet its playwright, Beth Henley, in person at a writers conference  in 
Tulsa.  Dance majors performed in two dance ensemble concerts titled “Renewal” 
and “Continuum.”
 Sadly, 29-year faculty member Stuart Branston, “Mr. B.”  of the art depart-
ment, will enter a new phase of his life: retirement. Although he will be missed at 
the university, new adventures await him as he will finally have time to devote to 
personal creativity.
 Alumni, please continue to support the school with your prayers and gifts. 
This is an exciting season for the university where we are witnessing a fresh anoint-
ing and growth like never before.

 It has been an amazing year, and 
with our president Dr. Mark Rutland at 
the helm, the university is headed on a 
purposeful course. His wisdom and years 
of	experience	in	the	academic	setting	are	
evident. The campus is shaping up with 
continued upgrades, and financially the 
university is more stable each day.

professor laura holland
department chair

ch
ai

r’s
 le

tte
r


